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SYKLERI 
Informative drive by screen for cyclists 
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• SYKLERI is a product concept for the cyclists of Marja-Vantaa region. 
 

• A part of region's sustainable infrastructure design. 
 

• SYKLERI’s mission is to be the symbol of bicycling in Marja-Vantaa region 

THE CONCEPT / ABOUT 
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The main goal is to make cycling in 
the region easier and therefore 
encourage people using bikes 

instead of private cars as part of 
everyday life. 

THE CONCEPT / GOAL 



Janne Palovuori, Olli Heiskanen, Laura Duteau, Amaia Barazar Salazar 4 8.10.2012 

It tells cyclists useful information, 
such as environmental conditions 
 
Collects information about cyclists 
driving by with RFID technology 
 
 
 
 

THE CONCEPT / FUNCTION 



Janne Palovuori, Olli Heiskanen, Laura Duteau, Amaia Barazar Salazar 5 8.10.2012 

THE CONCEPT / RFID 

Sykleri uses RFID tracking technology. A personal RFID sticker 
attached to bike allows each one to be individually tracked. 
 
RFID readers installed throughout the region’s biking routes register 
the stickers, and the personalized data is stored and sent to the 
interface. 
 
The anonymous database can be used as a guideline when 
designing new light traffic routes or services. 
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THE CONCEPT / GETTING PEOPLE 
INVOLVED 

 
 

SYKLERI can function without the RFID sticker attached as well. 
 
 
By attaching the sticker cyclists benefit more as they get more 
information: their average speed and estimated time to destinations. 
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THE DESIGN PROCESS / OBJECTIVES 

PRIMARY 
 

1. Design the physical 
appearance of the gate. 
 

2. Discover benefits for end-user 
 

3. Decide, what information is 
shown to the biker and how. 
 

4. User scenarios of usage 

SECONDARY 
 
1. Discovering Sykleri’s 

benefits for Marja-Vantaa 
region. 
 

2. Think about possibilities of 
services around Sykleri 
 

3. Cooperating with other LAD 
teams 
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THE DESIGN PROCESS / TIME TABLE 
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THE DESIGN PROCESS / DRIVERS 

• Informative 
• Understandable 
• Approachable 
• Unique 
• Manufacturable 
• Durable 
• Cleanable 
• Weather resistant 
• Serviceable 
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THE DESIGN PROCESS / METHODS 

• Sketching 
• Mood boards and mind maps 
• Mock-ups 
• Survey 
• User scenarios 
• CAD modeling & renderings 
• Photography 
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THE DESIGN PROCESS / SURVEY 

We asked cyclists what kind of information 
should be shown on the SYKLERI interface. 

Within two weeks, we got 58 responses. 
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THE DESIGN PROCESS / SURVEY RESULTS 

We selected six most popular properties: 

1. Time 
2. Temperature 
3. Weather forecast 
4. Cautions 
5. Nearby destinations 
6. Average speed 
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THE DESIGN PROCESS / INSPIRATION 
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THE DESIGN PROCESS / INTERFACE 
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THE DESIGN PROCESS / SKETCHES 
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THE DESIGN PROCESS / PROPOSITIONS 
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THE DESIGN PROCESS / POLLUTION 
LEVEL INDICATOR 

The ”sandwich light” not only makes SYKLERI 
more attractive, but also more visible in the dark 
and in bad weather conditions. 
 
The light also changes it’s color due to pollution 
level. When the light is pure white, air is clean.  
 
Due to the pollution level the light starts to turn 
orange from the top. The more orange it get’s the 
worse the air quality is. 
 
The local air quality information is acquired from 
http://www.ilmanlaatu.fi/ over internet 

http://www.ilmanlaatu.fi/


THE DESIGN PROCESS / TECHNICS 



THE DESIGN PROCESS / FINAL FORM 
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